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About
Shiv Nadar University
Delhi NCR

Shiv Nadar University, Delhi NCR is a multidisciplinary, 
research-focused, and student-centric University 
offering a wide range of academic programs at the 
undergraduate, master's and doctoral levels.

The University was set up in 2011 by the Shiv Nadar 
Foundation, a philanthropic foundation established 
by Mr. Shiv Nadar, founder of HCL and one of India’s 
most successful entrepreneurs. The University is in the 
quest to become a globally acclaimed center for 
learning and innovation in the �elds of Engineering, 
Natural Sciences, Humanities & Social Sciences, and 
Management. The core of the University consists of a 
select, world-class faculty with doctoral and 
postdoctoral experiences from some of the best 
institutions in India and the world.

Shiv Nadar University, Delhi NCR has been declared 
an ‘Institution of Eminence’ by the Government of 
India. In the NIRF (Government’s National Institutional 
Ranking Framework), the University has been the 
youngest institution in the 'Top 100' Overall list for the 
last 5 years. In NIRF-2021, it ranked 56 in the 
'University' category. The University has been 
accredited with Grade ‘A’ by NAAC (National 
Assessment and Accreditation Council), valid for a 
period of �ve years from 26 November 2019. It is also 
among a select group of institutions in the country 
which were awarded the prestigious  Atal Incubation 
Center grant by the NITI Aayog, Government of India, 
in the very �rst round in 2017.

Shiv Nadar University, Delhi NCR’s School of 
Management & Entrepreneurship (SME)  believes 
in fostering the development of future-ready 
global leaders; adept at fueling innovative, 
pertinent, and implementable solutions for the 
challenges posed by the new digital economy of 
the future. 

All programs are underpinned by SME’s strong 
entrepreneurial focus and critical thinking 
discipline, combined with real-world problem 
solving through regular industry-academia 
engagement. This ties in perfectly with the 
University’s academic DNA of delivering quality 
education that is intrinsically multidisciplinary, 
research-driven, and student-centric. 

The distinct SME approach towards excellence in 
management education is apparent right from 
the internationally benchmarked program 
curriculum design to the commitment of our 
250-odd distinguished full-time faculty members; 
thought leaders in their respective �elds, drawn 
from several top universities in India and across 
the world. 

Another important purpose-driven aspect of the 
programs taught at SME is to inspire the creation 
of decision-makers who understand the 
importance of creating value not just for the 
private sector business world but for society at 
large, in government, not-for-pro�t, and other 
public sector enterprises.

SCHOOL
OF MANAGEMENT
& ENTREPRENEURSHIP
(SME) 



Dean, School of Management & Entrepreneurship
Dean, Academy of Continuing Education
Director, University Strategy & Planning
University Professor of Marketing, Strategy & Economics

Dr. Bibek Banerjee

Dr. Bibek Banerjee, along with the University’s leadership team, drives efforts to build 
Shiv Nadar University, Delhi NCR as an outstanding research-driven, multidisciplinary 
institution, and also host to a world-class management school.

Prior to joining the University, Dr. Banerjee has served as the Senior Dean of Strategic 
Initiatives and Planning at the Ahmedabad University and Professor at the Amrut 
Mody School of Management. He has earlier been Director General and Academic 
Mentor of the Institute of Management Technology (IMT) Group and is a former 
Professor of Marketing and Economics, at IIM Ahmedabad, where he also led the 
IIMA-Duke Corporate Education collaboration as its Managing Director. 

Dr. Banerjee has held visiting professor positions at several international universities 
and is an honorary Director of the Academy of Indian Marketing (AIM), an academic 
and professional think-tank. He has also successfully incubated companies in 
education and technology.

His research publications have appeared in several international academic journals 
including Marketing Science, International Journal of Management, Journal of 
International Consumer Marketing, and Advances in Applied Microeconomics. Dr. 
Banerjee is also the founding co-editor of the Journal of Entrepreneurship and 
Innovation in Emerging Economies.

Dr. Banerjee has signi�cant experience in designing and delivering Executive 
Education programs and has mentored large businesses across sectors for their 
leadership development initiatives. His teaching interests span sustainable and 
integrated business orientation as well as strategic marketing and leadership across 
hierarchies.

Dr. Banerjee holds PhD and MS degrees from Purdue University’s Krannert Graduate 
School of Management and BS (Economics Honours) from Calcutta University (St. 
Xavier’s College).

An avid world traveler, high altitude trekker and a nature photographer, Dr. Banerjee 
has led expeditions in the Himalayas and the Andes, including to the base camps of 
Mount Everest, Annapurna and Machhapuchhare.

Dean’s Message

My vision for SME is to challenge and merge the polarities of academic theory 
and practical business. We embed a �avour of theoretical rigour blended with 
critical thinking across all our programs. This instils in our students a strong 
foundation in business fundamentals, with the ability to apply this learning 
across the spectrum of real business scenarios. So, our graduates emerge as 

practicing theoreticians.

We encourage a healthy exchange of concepts, topic, and ideas across the 
SME programs and learner community. This interplay of ideas, across our 
undergrad, post-grad, and fellowship programs, empowers our learners with the 
key skills of the future – meta-learning or in other words “learning to learn”. 
Irrespective of what you have learnt so far, if you can be a good meta-learner, 

you will always stay ahead of the curve.

Finally, I foresee the need to develop not mere literacy, but expertise to control 
the reins of the ubiquitous juggernaut – the Digital Economy Platform. This is the 
platform of tomorrow on which all strategies and transactions of future business 
will be conceived. So, we want to create entrepreneurs and managers who can 
successfully navigate digital economy platforms to introduce tomorrow’s vision 
into action today. We want to nurture you to be Leaders of the Digital Economy.
In keeping with these themes, we will introduce to you many new programs on 
topics that will help you encash the currency of the future. So, if you have the will 
and desire to succeed, we will show you how. Better yet, we will teach you to 

Expect More!

Meet the Dean



SME Advisory
Council 

Dr. Krishnan’s main areas of interest are strategy and 

innovation. He was a Visiting Scholar at the Center for the 

Advanced Study of India, University of Pennsylvania (Fall 

2008), and at the Indian School of Business (ISB), 

Hyderabad (2011-12). He held the Jamuna Raghavan 

Chair in Entrepreneurship at IIMB from 2007-10. He has 

more than 140 publications spanning outlets that 

include refereed journals, the popular press, case studies, 

book chapters, and books.

Director, IIM Bangalore

Dr. Raghu Sundaram’s work in �nance spans a number of 

areas including agency problems, executive compensa-

tion, corporate �nance, derivatives pricing, and credit risk 

and credit derivatives. He has also published extensively 

in mathematical economics, decision theory, and game 

theory. His research has appeared in leading academic 

journals in �nance and economics, as well as in several 

practitioner-oriented journals. He is the author of two 

books: A First Course in Optimization Theory (Cambridge 

University Press, 1996) and Derivatives: Principles and 

Practice (McGraw-Hill, 2010).

Dean and the Edward I. Altman Professor of Credit and
Debt Markets at New York University’s Leonard
N. Stern School of Business

Dr. Raghu Sundaram

Dr. Shekhar Chaudhuri is a B.Tech (Hons) in Mechanical 

Engineering from IIT Kharagpur and a Fellow of IIM 

Ahmedabad with specialization in Business Policy. He 

has over 40 years of experience and has been the Dean 

of the Vinod Gupta School of Management, IIT Kharag-

pur and was the Director of IIM Calcutta, for two consec-

utive terms from November 2002 till April 2013. From May 

2013 till April 2015 he was on leave from IIMC during 

which period he was the Founding Director of the School 

of Management & Entrepreneurship at the Shiv Nadar 

University, Delhi NCR. 

Former Director of IIM Kolkata and 
Founding Director of the School of Management
and Entrepreneurship, Shiv Nadar University, Delhi NCR

Dr. Rishikesha Krishnan

Dr. Pradeep K. Chintagunta is on the advisory editorial 

boards of Marketing Science, Quantitative Marketing 

and Economics and the Journal of Marketing Research. 

In addition to being a �nalist for the O'Dell award in both 

1996 and 2001, Chintagunta is the recipient of the Hillel J. 

Einhorn Award for Excellence in Teaching and has been 

named one of the Chicago Booth's top professors by 

BusinessWeek.

In addition to teaching at Chicago Booth, he has taught 

courses at the Harvard Business School and the S.C. 

Johnson Graduate School of Management at Cornell 

University.

Pradeep K. Chintagunta has studied packaged goods, 

pharmaceutical, technology and online markets to 

answer questions related to pricing, advertising, and 

channels of distribution. More recently, he has started 

working in “development marketing” – studying the role 

of marketing in economic development.

Joseph T. and Bernice S. Lewis Distinguished Service 
Professor of Marketing at The University of Chicago 
Booth School of Business

The I-Global
MBA Program
The I-Global MBA program at the School of Management & Entrepreneurship (SME) is 
designed to cater to the demands of the fast-evolving new digital economy while being 
rigorously rooted in the fundamentals and principles of management theory. Entrepreneurial 
thinking, a diversi�ed global outlook, application-oriented problem solving and informed 
decision-making are the de�ning qualities of the MBA program taught at SME.

The difference in our approach is evident in the manner in which the multidisciplinary 
curriculum has been devised and is disseminated by distinguished faculty drawn from top 
academic institutions in India and abroad. Our curriculum is benchmarked against the best 
MBA programs in the world and is based on the SME philosophy towards modern business 
and management education – one that recognizes the need to create lifelong 
meta-learners i.e. those learning to learn (new skills). Over the course of two years, SME 
equips MBA students with the knowledge, skills and training that prepare them to step out 
as future-ready managers and leaders who can �ourish even in new and uncertain 
business environments.

Dr. Shekhar Chaudhuri

Pradeep K. Chintagunta



Faculty of
Global Stature

& Repute
The quality and reputation of an 
institution depends signi�cantly 

on the quality of faculty and 
academic leadership. SME's goal 
is to recruit highly talented faculty 

who are educated at the best 
institutions in the country and 

abroad. In keeping with our 
emphasis on developing a strong 

industry interface we also have 
talented faculty members with 

signi�cant industry experience.

Experience
an action-oriented
curriculum

Immerse
in a Vibrant
Entrepreneurial
Ecosystem

4.

Regular engagement with 
the thriving entrepreneurial 
ecosystem in Delhi NCR and 
through the Shiv Nadar 
University- Atal Incubation 
Centre which enables 
internships and live learning 
through interactions with 
over 30 start-ups being 
incubated on campus. 

Business Challenge
Practicum: A Unique
and First in Class
Intervention 

3.

The Business Challenge 
Practicum (BCP) is a unique 
intervention which helps 
students gain from working 
on projects addressing 
real-world challenges of an 
organization. Through BCP, 
students synthesize 
theoretical and real-world 
knowledge to demonstrate 
an integrative view of the 
�rm. Along with knowledge 
of traditional management 
subjects, students leverage 
their knowledge of modern 
technology frameworks and 
management principles to 
analyze and interpret 
information and arrive at a 
proposed solution in the 
form of a documented 
proposal, duly rati�ed by 
their faculty mentors.

Pedagogy
& Approach 

1.
Rather than talking 
about future trends, we 
teach students how to 
manage them, through 
specialized courses, 
which teach managers 
how to use techniques 
and technologies such 
as Block chain, AI and 
Digital Maturity 
Assessment. 

Global Immersion
Program

2.
The Global Immersion 
program allows students to 
spend three weeks at the 
University of Warwick in 
London. These three weeks 
will not only provide an 
exclusive opportunity for 
students to gain from the 
experience of international 
faculty and guest speakers 
but also provide an 
appreciation of an 
international culture that will 
contribute immensely 
towards them becoming 
global leaders of tomorrow.

Select students also have 
the opportunity to spend 
two months at the Peking 
University HSBC Business 
School at Shenzhen, 
Guangdong, China



Eminent Faculty

Professor
Ph.D. – Punjabi University, Patiala
Fmr. Associate Professor – IMT Ghaziabad

Dr. Bikramjit Rishi
Associate Professor
Fellow, Institute of Rural Management, 
Anand

Dr. N.T. Sudarshan Naidu 
Professor
Ph.D. – BITS, Pilani
Fmr. Director – Insights & Realization – 
TMRC Research & Strategy

Dr. Paromita Goswami

Marketing

Assistant Professor
Ph.D. University of Illinois, Urbana 
Champaign

Dr. Meenakshi Ghosh
Hon. Distinguished Professor
Ph.D. University of Massachusetts Amherst, USA
Chair of Excellence in Sales & Marketing – 
University of Memphis, Tennessee, USA

Dr. Rajiv Grover
Assistant Professor
Ph.D. Jawaharlal Nehru University

Dr. Aishna Sharma

Economics & Public Policy

Professor of Practice
Ph.D. – Duke University, USA
CEO – Tarheel Consultancy Services

Dr. Sunil Parmeswaran
Professor
Ph.D. – National Law University, Jodhpur
Fmr. Faculty – SPJIMR, Mumbai

Dr. Vishwanatha Ramanna
Professor
Ph.D. – IIM Ahmedabad
Faculty – Asian Institute of Technology, 
Bangkok

Dr. Sundar Venkatesh

Distinguished Professor
D. Phil. University of Allahabad
Fmr. Director – IMT Ghaziabad

Dr. Asish Bhattacharya
Associate Professor
Ph.D. – IIT Madras
Fmr. Associate Professor  IMT Ghaziabad

Dr. MB Raghupathy 
Associate Professor
Ph.D. – IIM Bangalore
Fmr. Assistant Professor – Alliance 
University, Bangalore

Dr. Shalu Kalra

Finance, Accounting & Control

Assistant Professor
Ph.D. – IIT Kanpur

Dr. Sandeep Kumar Gupta
Associate Professor
Fmr. Asst, Professor – IIM Udaipur

Dr. Satyam Mukherjee
Assistant Professor
Ph.D. – IIM Calcutta

Dr. Surya Majumdar

Assistant Professor
Ph.D. – IIM Calcutta

Dr. Ankur Mehra
Assistant Professor
Ph.D. – IIM Lucknow

Dr. Bhawna Priya
Professor
Ph.D. University of Pittsburgh, USA
Fmr. Ramanujan Fellow Scientist 
(Mathematics), 
Department of Science & Technology, GoI

Dr. Jaideep Ghosh

Decision Sciences, Operations 
Management & Information Systems



Assistant Professor
Ph.D. – IIM Calcutta

Dr. Vallurupalli Vamsi
Assistant Professor
Ph.D. – IIT Delhi

Dr. Vijayta Fulzele
Professor
Ph.D. Panjab University, Chandigarh
Chairperson AACSB Accreditation

Dr. Rashmi Aggarwal

General Management

Assistant Professor
Ph.D. IIT Delhi

Dr. Vinita Krishna

Professor
Ph.D. – MIT, USA
Fmr. Professor – IIM Bangalore

Dr. Deepak Kumar Sinha
Associate Professor
Fellow, Institute of Rural Management, 
Anand

Dr. Partha Sarathi Roy
Professor of Practice
PGDM – IIM Calcutta
Fmr. CEO – BCH Electric

Dr. Pradeep Mehra 

Strategy & Entrepreneurship

Assistant Professor
Ph.D. IIM Indore
Fmr Assistant Professor – VIT Chennai

Dr. Vivek Khanna

Associate Professor
Ph.D. IIM Ahmedabad
Fmr. Visiting Assistant Professor – IIM Indore

Dr. Arvind Shatdal
Associate Professor
Ph.D. Reitaku University, Japan
Fmr. Assistant Professor – SCMHRD, Pune, 
India

Dr. Kaushik Chaudhuri
Professor
Ph.D. Jawaharlal Nehru University
Fmr. Sr. Economist – NIPFP, New Delhi 

Dr. Simanti Bandyopadhyay

Organization Behaviour & HR

Honorary Visiting Professors

Ph.D. Marketing, University of Cincinnati, USA
MBA, Indian Institute of Management - 
Calcutta, INDIA
Professor of Marketing, Indiana University 
Northwest, USA

Dr. Subir Bandyopadhyay 

Ph.D., Marketing, Purdue University, USA 
B.Tech. in Mechanical Engineering, IIT, Kanpur, INDIA
PGDM in Marketing, IIM Ahmedabad, INDIA
Associate Professor of Marketing at 
Terry College of Business , USA

Dr. Piyush Kumar



Course
Structure

Degree Requirement

Course workload: A two credit course consists of about 30 hours of class. Class hours for 
courses of under two credits are correspondingly determined in direct proportion to their 
credit units. 

The student has to complete 66 credits in all to complete his degree requirement. 

Semester 1

Leadership and Organizational Behaviour                

Financial Reporting and Analysis 

Quantitative Methods for Business Decisions 

Managerial Economics  

Managerial Communication 

Marketing Strategy & Planning 

Decision Models and Optimization 

Macroeconomic Environment & Policy 

Data Analysis for Business  

Leadership Communication 

Semester 4

Electives

66 44
Total Credits Credits -

Core-Courses

6
Credits - 

Core-Elective 

16
Credits -

Electives+Summer 
Internship

Semester 2

Design Thinking and Innovation 

Executing Marketing Plans 

People Management  

Emerging Technologies [CleanTech/ FinTech/ 
Blockchain /IoT/  Cloud Computing / Business 
Intelligence / Arti�cial Intelligence / Machine 
Learning  (Any Three)]**  

Strategic Management and Competition 

Corporate Finance  

Launching & Managing Ventures 

Market Research  

Semester 3

Business Law & IPR  

Operations Management  

Management of Organizations 

Data Technology for Business 

Business Ethics  

Business Valuation for Entrepreneurs 

Digital Transformation  

Going Digital  

Electives  



Placements 
The multi-disciplinary and research-oriented academic structure at Shiv Nadar 
University, Delhi NCR provides a strong academic foundation on which the 
students can build a successful career. The Career Development Center (CDC) 
compliments this effort by fostering personal, intellectual and experiential growth 
for students ensuring that they become well-rounded, responsible professionals 
of tomorrow. CDC offers a host of services including individualized career 
assessment and guidance, personal pro�ling, real-time industry exposure and 
opportunities to engage with potential employers that help students make 
informed decisions about their careers.

Select companies that offered internship:

Select companies that have offered job opportunities to 
students:

A unique opportunity that we offer is that students are allowed to apply with multiple 
companies and can as well hold multiple offers.

*As on 21 February 2022

MBA Placements Class of 2021:

100% 
placements  

Median CTC -
`8.5 lacs per annum*



Campus Life 

Modern Hostels
5.
The residential student 
hostels at SNU are 
state-of-the-art and 
gender-segregated. They are 
designed to cater to 
individual student 
requirements of personal 
space, while also 
incorporating a culture of 
shared living. Each room is 
designed as a comfortable 
independent unit with basic 
in-built utilities. Each hostel is 
provided with a pantry on 
the ground �oor, equipped 
with microwave ovens, water 
coolers �tted with RO and 
puri�ers, and other facilities. 
The common areas are Wi-Fi 
enabled in all the hostels. 
Shiv Nadar University offers 
both AC and Non-AC 
accommodation for the 
students. 

Resources & 
Facilities

4.
The campus offers all the 
facilities you need to live 
comfortably in this green 
oasis. A well-equipped 24 
hour medical centre and 
pharmacy on campus, 
including counseling 
support. A wide range of 
tuck-shops, vending 
machines and café means 
that you can indulge your 
taste-buds outside the 
dining halls as well. A salon, 
grocery store, post of�ce, 
ATM and laundry facilities 
are all provided for within 
the campus. On weekends, 
students can also opt for 
the campus shuttle to the 
nearest metro station. 

Shiv Nadar University, Delhi NCR is a fully residential, 
world-class campus, situated close to the national capital 
offers an unparalleled range of activities and facilities: 

Green Campus, Rich in Biodiversity
1.
The 286-acre green campus houses around 15 native animal 
species, over 125 native bird species and over 10,000 trees 
including a grove of 150-year-old palm trees making it a rich 
bio-diversity hot-spot. From blackbucks to nilgai, jackals to 
porcupines, sarus cranes to king�shers, you are sure to make 
some interesting friends during your program. 

Sporting Ethos
2.
Sports and extracurricular 
activities are an integral part 
of learning and growth for 
students and faculty on 
campus at Shiv Nadar 
University. A 120,000 sq. ft. 
Indoor Sports Complex 
houses badminton, table 
tennis courts, indoor running 
range, rock-climbing, 
aerobics, gym, yoga and 
other recreational areas. In 
addition, over 570,000 sq. ft. 
of outdoor sports areas 
include a 9-hole golf course, 
equestrian centre, cricket 
ground, volleyball, football 
and basketball facilities and 
many more. 

Clubs & Societies
3.
With over 50 Clubs & Academic Societies, Shiv Nadar University, 
Delhi NCR offers students a wide range of extra-curricular and 
co-curricular interests. Whether you are a keen debater, budding 
musician or an eco-warrior, you are bound to �nd a society where 
you can explore your interests and �nd like-minded friends. 

Security & Safety
6.
The campus is constantly monitored by a multi-tiered, 24X7 security system that is intense yet non-intrusive.                     
The Campus Security Team is always active with manned patrols around the clock and CCTV monitoring.                 
Access to the campus is also strictly controlled and monitored round the clock to ensure your safety.



2.Step

Candidates can apply for admission based on 
the scores in one of these tests CAT 2020/2021, 
NMAT 2020/2021, XAT 2020/2021, CMAT 
2020/2021 / GMAT 2019/2020/2021 

OR

Appear for SMAT test 
SMAT has three sections: Quantitative Aptitude, 
Data Interpretation & Logical Reasoning and 
Verbal & Reading Comprehension. Each 
component has 20 questions and the 
candidates are evaluated on their pro�ciency 
in all the three sections. The duration of the test 
is 90 minutes.

3.Step

Personal Interview: Based on the above two 
steps, shortlisted candidates will be invited for a 
Personal Interview.

1.Step

Application Form: 

Admission 
Process

Financial Aid/Scholarships 

Shiv Nadar University, Delhi NCR is committed to develop and educate the path-shapers 
of tomorrow, who can shoulder the challenges of globally responsible and ethical 
leadership in the 21st Century.

To support meritorious students and provide them an opportunity to access quality 
education at an affordable price. We offer �nancial aid and scholarships programs to 
deserving candidates. We also offer easy instalment based plans through Grayquest 
Education Financing.  


