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Shiv Nadar University is a student-centric, multidisciplinary and research-focused University 

offering a wide range of academic programs at the Undergraduate, Master’s and Doctoral 

levels. The University was set up in 2011 by the Shiv Nadar Foundation, a philanthropic 

foundation established by Mr. Shiv Nadar, founder of HCL. The University is in the quest to 

become a globally acclaimed center for learning and innovation in the fields of Engineering, 

Natural Sciences, Humanities & Social Sciences, and Management. The core of the University 

consists of a select, world-class faculty with doctoral and postdoctoral experiences from 

ranked universities all over the world.

Shiv Nadar University has recently been selected as one of the ten private ‘Institutions of 

Eminence’ by the Government. In the NIRF (Government’s National Institutional Ranking 

Framework), the University has been the youngest institution in the ‘top 100’ Overall list, and 

its score has been rising steadily. In NIRF-2020, it ranked 56 in the ‘University’ category. It is 

also among a select group of green-field institutions in the country. 

ABOUT SHIV NADAR 
UNIVERSITY

Schools Departments Programs 
Offered 

5 36 42
Faculty 

Members

250+

Acre 
Campus

Investment Sports 
Facilities

286 `3000 
Cr.

30+

Students

~2200
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ABOUT THE 
SCHOOL OF MANAGEMENT & 
ENTREPRENEURSHIP

The School of Management & Entrepreneurship (SME) at Shiv Nadar University was established 

in 2014 with the goal of developing a premier business school in India that would serve the world. 

Its programs have been designed by distinguished faculty from Harvard Business School, The 

Haas School of Business, U.C. Berkeley and the Indian Institutes of Management. The School’s 

faculty members have been drawn from top institutions in India and across the world, and 

the School has made significant investments in acquiring the latest educational technology 

and infrastructure. It houses modern and well-equipped labs for financial trading, innovation 

prototyping and ‘digital experience’ simulations. The School has established a deep student-

centric foundation for advanced experiential learning, incubation and entrepreneurship. 

Students at SME are equipped with the knowledge and competencies to flourish in the new-

age digital economy in an international context through opportunities of global exposure, 

thanks to our partnerships with some of the top institutions abroad and hands-on learning on 

entrepreneurship at the in-house Atal Incubation Centre (AIC) supported by NITI Aayog’s Atal 

Innovation Mission, Government of India.

• Bachelor of Management Studies
• Bachelor of Science (Research) in Economics & Finance
• iGlobal Masters of Business Administration 
• PhD in Management (regular and executive modes)
• MBAx – Full time MBA with flex time modular design

The programs include:

The School offers best-in-class management programs from undergraduate to the PhD 
level.
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The School of Management and Entrepreneurship was established to usher in a paradigm shift 

in the quality of management education. As the Director of this school, I believe that to create 

the champions of tomorrow, we must re-examine the academic constructs of today. To deliver 

education that is both innovative and pragmatic, we have an avant-garde vision of focusing 

beyond the conventional norms. Therefore, despite being a young institute, we have been 

able to introduce quality and novelty in our management programs that beautifully blend the 

polarities of academic theory and practical business. We have successfully embedded a flavour 

of theoretical rigour blended with critical thinking across all our programs, be it our Bachelor 

of Management Studies, Bachelor of Research in Economics and Finance, our residential MBA 

or executive MBA offerings, or our PhD in Management. We empower our learners with the key 

skill of the future – meta-learning, in other words “learning to learn”, so that they always stay 

ahead of the curve. We prepare them for the digital economy and its platforms on which all 

strategies and transactions of future business will be conceived. Every student at the School 

of Management and Entrepreneurship is a practising theoretician and a potential entrepreneur 

who can successfully navigate digital economy platforms to spring tomorrow’s vision into action 

today. In keeping with these themes, we continue to evolve our programs so that our students 

can encash the currency of the future. Each SME student has a unique dream and a gift of 

being able to deliver on a unique promise beyond your expectation. This is how we train their 

minds and spirits. So, whenever you meet alumni of SME, know that if given the opportunity, 

they will impress you with their skills and aptitude for leading the businesses of tomorrow. So, I 

encourage you to come to SME, and expect more!

Senior Dean and Head of 
Strategic Initiatives
Director, School of 
Management and Entrepreneurship
Ph.D., Krannert Graduate School 
of Management, Purdue University, USA

Dr. Bibek 
Banerjee

MESSAGE FROM 
THE DIRECTOR
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The two-year iGlobal MBA program of the SME is specifically designed to respond to the 

needs of industry and to provide high quality education to students to become ‘industry ready’ 

and ‘entrepreneurially oriented’. The iGlobal MBA program is geared towards providing ample 

exposure to students about real- world business and society through intensive field visits 

to private and public sector organizations in different industries; not for profit organizations; 

rural and urban markets; guest lectures by business executives and leaders and working 

on projects; summer internship; close interactions with entrepreneurs and firm and industry 

based projects. SME encourages its students to choose an area of specialization based on 

their interest and career trajectory. The primary specializations offered in the MBA program are 

Marketing, Strategic Management, Finance, Human Resources Management, and Operations 

Management. In addition, students are encouraged to build their knowledge and skills by 

choosing elective courses for an advanced specialization in the field of Entrepreneurship, 

Advanced Finance, E-Commerce and Digital Marketing, and Data Science and Analytics.

iGLOBAL 
MBA
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DISTINCTIVE PROGRAM ELEMENTS 

INTERDISCIPLINARY 
ENVIRONMENT 

By offering a rich and diverse educational 

spectrum through the presence of other 

schools such Arts, Natural Sciences, and 

Engineering, the University offers the 

opportunity to interact and learn from faculty 

and students from other disciplines.

ENTREPRENEURIAL 
OPPORTUNITIES 

The University offers the potential to develop 

start-ups while still studying through our 

in-house Atal Incubation Centre (recognized 

and supported by Niti Ayog, Govt. of India). 

FOREIGN 
LANGUAGE OPTIONS 

Students are provided the opportunity 

to learn Spanish or Mandarin as foreign 

languages to help them prepare for global 

placements on completion of their program. 

INTERNSHIPS 

SME works with its students to secure 

internship opportunities and live project 

experiences after Year 1 of the program.

TOP-TIER GLOBAL
FACULTY 

In the recent past, professors from Boston 

College, Harvard Business School, Babson 

College, MIT, Boston University, leading 

industry practitioners from Wall Street, former 

CXO’s from MNCs and top Indian corporates 

have delivered sessions on diverse aspects 

of business. Apart from providing prized 

mentoring opportunities to students, these 

sessions dramatically widen their horizons.

SME provides opportunities of global exposure 

to its students through its partnership with 

a 3-week opportunity at Warwick Business 

School, UK. The top performers of the course 

also get a chance to go to Peking University, 

China to interact with subject matter experts 

at the university

STUDY ABROAD 
SEMESTERS IN A 
LEADING MANAGEMENT 
SCHOOL 

GLOBAL THINKING

The iGlobal MBA curriculum incorporates 

global business and business history cases to 

enable an integrated view of business, society, 

and technology across cultures.

SPECIALIZED COURSES

The program has a strong focus on 

Entrepreneurship and the Digital Economy, 

and therefore, encompasses topics such 

as Design Thinking, Fintech, Financial 

Engineering, and Digital Strategy. 
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As the world becomes more uncertain and volatile, business schools need to prepare 

outstanding business graduates who can steer their organizations to safer ground as well 

as compete more effectively in an increasingly global marketplace. The MBA program at 

SME is designed to incorporate design thinking and innovation, entrepreneurship, emerging 

technologies, data science and global business environment. In addition, students can choose 

from a broad range of majors and minors to pursue a career of their choice. At SME it is our 

endeavour to prepare industry ready resources. I encourage you to consider our MBA program.

Professor and 
MBA Program Chair

Dr. Vishwanath 
S R

MESSAGE FROM THE 
MBA PROGRAM CHAIR
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GTPN  | TRAIRTI CONSULTING  | QUARK ME 

 TATA STEEL | AGRO2O  | HINDUSTAN TIMES MEDIA, PVT. LTD.

EMECHANICS TECHS LAB | VENDORSKART ONLINE SERVICES 

NETWORK BULLS | WHITE WIZARD TECHNOLOGIES

RED CARD GLOBAL SINGAPORE | UNSCHOOL  

CITYFURNISH | INDIAN OIL CORPORATION LTD

PHILLIP CAPITAL | IIFL SECURITIES LTD

BHAGOWATI ENTERPRISES  

HCL | ITC HOTELS

RECRUITERS 

This batch of MBA students have successfully interned at reputed organizations like: *

*The list of organizations is not exhaustive.
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STUDENT LED BUSINESS 
SCHOOL FEST (MOQSH) 

MOQSH, the Business Fest put together by the School of Management and 

Entrepreneurship, SNU gives all the students from across the country a chance to be a 

part of exciting competitions in every field. 

 

From Marketing to Human Resources, MOQSH  encompasses all departments and puts 

students in real life situations with competitions that redefine practical knowledge. 

The main event Transcend invites speakers from different lines of business for a focused 

exchange of ideas. 

Following are some of the speakers who were invited in the past 2 years*:

Ravinder Pal Singh

Chief Information and Innovation 

Officer, Vistara (TATA Singapore Airlines)

01
Roshni Nadar

Chairperson, HCL Technologies 02

Priyanshi Choubey

Co-Founder at InstaCar, 

TechStars’19

03
Mishu Ahluwali

Founder & CEO, GoHive, Investor and 

Advisor

04

Bianca Ghose

Chief Storyteller, Wipro 
05 Sandeep Kochhar

Founder of BlewMinds Consulting
06

Gaurav Sangtani

Founder & President, Jigyasa 

Foundation 

07 Rajesh Nair

Senior Vice President and Advisor at 

Karvy Insights

08

*The list is not exhaustive.
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OUR MENTORS

Dr. Raghu Sundaram
Dean, New York University (NYU) 
Stern School of Business

Dr. Rishikesha Krishnan
Director,
Professor, Strategy, IIM Bangalore,
Former Guest Faculty at NUS,
Singapore and Georgetown 
University, USA

Dr. Shekhar Chaudhuri
Former Director, IIM Calcutta, 
Director and Chair Professor, Strategic
Management, Calcutta School of
Business

Dr. Srikant M. Datar
Dean, Harvard Business
School
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OUR FACULTY

Dr. Aishna Sharma
Ph.D., Jawaharlal Nehru University, 
Delhi, INDIA
Macroeconomics

Dr. Asish K. Bhattacharyya
DPhil, Allahabad University

Dr. Ankur Mehra
Ph.D., Indian Institute of Management 
Calcutta, INDIA
Finance, Accounting and Control

Dr. Arvind Shatdal
FPM, IIM Ahmedabad
OB & HRM

Dr. Deepak Kumar Sinha
Ph.D., Massachusetts Institute of 
Technology, USA 

Dr. Jaideep Ghosh
Ph.D., University of Pittsburgh, USA 
Decision Sciences, OM & IM

Dr. Meenakshi Ghosh
Ph.D. (Economics), University of Illinois 
at Urbana Champaign, USA

Dr. Paromita Goswami
Ph.D., Birla institute of Technology and 
Sciences (BITS), Pilani, INDIA; AAUW 
Postdoctoral Fellow, University of 
Pittsburgh

Dr. Kaushik Chaudhuri
PhD, Reitaku University Japan, 
Postdoctoral Fellow, Hiroike Institute 
of Education, Japan
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Dr. Partha Sarathi Roy
FPM, IRMA 
Strategy & Entrepreneurship

Dr. Pradeep Mehra 
PGDM, Indian Institute of 
Management Calcutta, AICWA INDIA 
Strategy & Entrepreneurship

Dr. MB Raghupathy 
Ph.D., Indian Institute of Technology 
Madras, INDIA
Finance Accounting & Control

Dr. Sandeep Kumar 
Gupta
Ph.D., IIT Kanpur, INDIA
Decision Sciences, OM & IS

Dr. Shalu Kalra
FPM, Indian Institute of Management 
Bengaluru, INDIA 

Dr. Simanti Bandyopadhyay
Ph.D., Jawaharlal Nehru University, 
Delhi, INDIA
Economics & Public Policy

Dr. Sundar Venkatesh
Ph.D., Indian Institute of Management, 
Ahmedabad, INDIA 
Chartered Accountant, Institute of 
Chartered Accountant of INDIA

Dr. Surya Majumdar
Fellowship in Operations 
Management, Indian Institute of 
Management, Calcutta, INDIA, 
Decision Sciences, OM & IS

Dr. N.T. Sudarshan Naidu
FPM, IRMA
Marketing Management
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Dr. Vinita Krishna
Ph.D., Indian Institute of Technology 
Delhi, INDIA
General Management

Dr. Vishwanath Ramanna
Ph.D., National Law University, 
Jodhpur, INDIA 
Finance, Accounting and Control

Dr. Vivek Khanna
FPM, Indian Institute of Management 
Indore, INDIA
OB & HRM

Dr. Parul Singh 
Independent Academic Consultant
PhD in HR and Communication from 
Banasthali Vidyapith

Mr. Ajit Saxena
IBM Associate Director and Global 
CI & Delivery Excellence Leader
MBA from XLRI Jamshedpur

Mr. Kishore Chakrobrati
Independent Brand and Management 
Consultant, Formerly Vice President 
Meccan Ericson Pvt Ltd, 
Postgraduate in Mass Communication 
from Guru Jhambeswor University

VISITING FACULTY 

Ms. Rashmi Agarwal 
Professor, Chairperson – PGDM 
Executive from
IMT Ghaziabad

Mr. Kuldeep Verma
Independent Academic Consultant 
PGDM from IIM Lucknow

Ms. Meenakshi Singh
Agency Business Manager at Google
MBA from FMS, Delhi University

Ms. Paroma Roy Chowdhury
Chief Communications & Public Affairs 
Officer at Dream Sports (Dream11)

Dr. Vijayta Fulzele
Ph.D., Indian Institute of Technology 
Delhi, INDIA
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STUDENT 
PROFILES

Graduation: Bcom from Manipal University, Jaipur (9.03 CGPA) 

Internships: 

1. Human Resource Intern at GTPN- May 2020 to July 2020 

2. Intern at SIS Certifications, Gurgaon- June 2017 to July 2017

Skills: MS Excel, Adaptability, Interpersonal-skills, Market Research 

Anukriti is an adaptable person who has done her schooling from different parts 

of India and has changed six schools that have made her adjust better and adapt 

faster to situations. She actively participated in sports throughout her school and 

college days. Team sports have helped her coordinate better and work on her 

interpersonal skills as well. Anukriti has managed various responsibility positions, 

from being a School Basketball Team Captain to being elected as the MBA Batch 

placement coordinator. She is a fun-loving person who loves to travel and explore 

new places and meet new people. She hopes to get a chance to work in HR and 

kickstart her career with a positive approach to learning new things. 

Anukriti 

HUMAN RESOURCE | CGPA: 7.67

THOUGHTFUL, 
ADAPTABLE, 

CREATIVE 
AND A TEAM PLAYER

Graduation: B.Tech Mechanical Engineering (66.6%)

Work experience: Continental Tires (1 Year)

Internships: 

1. Marketing Intern at GTPN- May 2020 to July 2020

2. Marketing & Communications Intern at Trairti Consulting Group- July 2020

3. Growth Marketing Intern at Tubber Inc.- April 2020 to May 2020 

Skills: MS Office, Market Research, Social Media Marketing 

Anuj is a hardworking person who is motivated to build a career in Marketing 

and Operations because of his keen interest and passion. His interpersonal skills 

have allowed him to connect with like-minded individuals and build a strong 

relationship with them, because of which he was also a part of the sponsorship 

team for the Annual MBA Fest, Moqsh. Post his engineering, Anuj worked for a 

year with Continental Tires in the production department as a Graduate Engineer 

Trainee, which gave him a glimpse of the management world and persuaded him 

to take up an MBA. Anuj has been an enthusiastic participant and was also a finalist 

in the Ideonator event at Atal Incubation Centre. He is a self-driven individual who 

hopes to be a part of an organization where he gets the chance to learn, grow and 

add value.

Anuj Yadav 
MARKETING | CGPA: 8

STRATEGIC 
THINKING 

ADAPTABLE TEAM 
PLAYER, WHO IS 
GOAL ORIENTED.
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Graduation: B.Tech Civil Engineering (7.89 CGPA)

Work Experience: UltraTech RMC (1 year and 2months)

Internships: 

QuarkMe Marketing Consultancy- May to July 2020

Skills: MS Office, Market Research, Social Media Marketing, Brand Management

Alexander is a strong-willed person with the willingness to experiment and learn 

at every step of the way. His graduation in Civil Engineering helped him work 

efficiently and diligently in UltraTech for a year. He believes in working hard and 

making a mark with everything that he pursues. Alexander has a keen interest in 

Marketing and wishes to learn more about aligning the thoughts of consumers 

to the offerings of brands. He is a team player who is open-minded to new 

suggestions and ideas and is always on a learning spree when designing new 

things; his tech-savvy outlook on things has always helped him be creative.

M S Alexander Sooraj 

MARKETING | CGPA:6.69

RESILIENT, 
EXPERIENCED TEAM 
PLAYER AND PUBLIC 

SPEAKER

Graduation: B. Com Hons, Delhi University (7.40 CGPA)

Work Experience: Dineout. Times Internet Ltd. (6 months)

Internships: 

1. Brand Management at Tata Steel Ltd.- May to July 2020

2. Marketing Intern at GTPN- May to July 2020

Skills: Communication, Excellent Interpersonal Skill, Leadership, Brand 

Management, Social Media Marketing, Market Research

Arushi is a positive and composed individual who stays in Delhi in a coordinated 

joint family. She is a complete people person who loves to interact with people 

from all walks of life over a coffee cup. She is a keen learner and observer who 

creates values for all the stakeholders involved in every task given to her. Her 

stints with Dineout gave her an insight into the management system on how things 

work in real-life.  Her current engagement with the Marketing Team of Moqsh 

and the Entrepreneurship Cell of Shiv Nadar University has helped her in being 

proficient in program strategy planning, recruitment, digital content creation, 

event management and end-to-end execution. A yoga enthusiast who engages 

herself with fun workouts has been a part of her daily routine since childhood. She 

believes in leading a well-rounded life around the five pillars of Health, Creating 

Impact, Wealth, Love and Happiness.

Arushi Khanna 

MARKETING | CGPA: 7.90

SEEKS PERFECTION, 
GROWTH AND 

HARMONY 
INTEGRATED WITH 

GREATER GOOD.
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Graduation: B.tech, Maharishi Dayanand University, Rohtak (60%)

Work Experience: I-Serve Labs (6 months)

Internships: 

1. UNITED BREWERIES, Winsome Unit, Bhiwadi, Rajasthan (Supply Chain and 

Inventory Management) 

2. I-Serve Lab (Engineering R&D) Development of IoT Products 

3. BHARAT ELECTRONICS A Govt. of India (Ministry of defense) Enterprise • AIR 

TRAFFIC CONTROL

Skills: Python, C++, C#, BigData, Hadoop, Supply Chain operations, Inventory 

Management, Embedded Systems, Hardware and software design, Presentation 

Skills, Website Development, Marketing, Business Design

Ashutosh is a confident engineer who has aspirations to grow and build a career 

for himself that challenges his intrigue and skillset. He is always ready to engage 

in meaningful conversations that allow him to have an open mind and consider 

the other person’s perspective. He believes that working in a team is necessary 

for overall growth, and it has always allowed him to get a new view of things. 

Ashutosh’s passion for experimenting led him to reach the last round of the 

Entrepreneurship Cell’s Event, and it gave him a chance to get real-time feedback 

on a business idea that he hopes to explore in the future. He hopes to align his 

values with the organization’s ideals and be always ready to experiment and learn.

Ashutosh Choudhary 
OPERATIONS | CGPA: 7.4

CONFIDENT 
INDIVIDUAL WITH A 
PROBLEM-SOLVING 

MINDSET

Graduation: B. Com from Delhi University (6.42 CGPA)

Internships: 

1. Marketing Intern at Agro2o- May to July 2020

2. Writing Intern at BlewMinds Consulting Ltd.- July 2020-November 2020

3. Marketing Analyst at Qrius (The Indian Economist)- July 2017

4. Go to Marketing and Content Creation Intern at HT Media- October 2020 to   

March 2021

Skills: Microsoft Office, SPSS, Creative Writing, Content Writing, Storytelling for 

brands, Good communication, Public Speaking 

Ananyaa is righteous, creative, committed and always open to exploring new 

things that life has to offer. Being the winner of a National Level Creative Writing 

competition, she attained the confidence to use her creativity differently. She 

explored that in her internships with start-ups like Agro2o and Blewminds 

Consulting and went on to take her place in the media industry with Hindustan 

Times Media as an intern eager to learn every day. Her eagerness to take the 

initiative led her to explore new things and lead societies in her college from the 

front. She loves to be a part of public speaking events and got the prestigious 

chance to host the Annual Fest of MBA, Moqsh, last year. She finds solace in 

giving back to society by helping people as a Creative Writing Mentor and has 

mentored more than 500 people. She wants to carry her creative streak in brand 

management to make brands connect with people through stories that matter.

Ananyaa Mehra 
MARKETING | CGPA: 8.4

INSIGHTFUL AND 
CREATIVE MIND WHO 

LEADS FROM THE 
FRONT AND IS ON 

A QUEST TO LEARN 
AND GROW.
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MBA Marketing (7.82 SGPA)

Graduation: B. Com from Delhi University (7.05 CGPA)

Internships:

1. Marketing Intern at GTPN- May 2020 to July 2020

2. Sales and Marketing Intern at Network Bulls- May 2020 to July 2020

Skills: Microsoft Office, Social media marketing, Search Engine Optimization, 

Market Research

Garima is a determined, hardworking person who takes up new challenges with 

a smile on the face and tackles them well. Her never give up attitude has led to 

exploring new ideas that have helped her build the life ambitions that she wishes 

to fulfil. Garima believes in grace, and her passion for dance truly supports that. 

Her eagerness to learn and evolve with changing times has made her overcome 

her stage fear and embrace every part of it because of the MBA course’s holistic 

approach. She cares for others and believes in making a difference and becoming 

a lady who is a leader who can take up responsibilities and deliver at the same 

time. Her interest is in marketing, and she wishes to make a career in the field to 

learn and grow with every chance she gets.

Garima Behl 
MARKETING | CGPA: 7.82

DILIGENT AND 
RESILIENT WITH A 
GOAL-ORIENTED 

OUTLOOK 

MBA Operations (8.9 CGPA)

Graduation: B.Tech Information Technology TITS Bhiwani (60.4%)

Work Experience: 

1. HCL Technologies (5 Years)

2. Convergys (13 Months) 

3. HCL BPO Services (1 Year) 

Internships: 

1. eMechanics Tech Labs (Digital Marketing and Content Writing)- May   

 2020 to July 2020

2. Research Assistant on a Research Project on Delhi Riots from the 

perspective of Consumer Behaviour

Skills: Data Science and Analytics for Business - Python, SPSS & Tableau , Advanced 

Excel, Excellent with Qualitative Research and Analysis, L2 Level experience 

in O365 and Mobility tracks, Service Level Management, Knowledgebase 

Management, ITIL Foundation 2011 certified, Escalation Management 

Dilip has previously worked as L2 support for Mobility and O365 tracks and 

worked towards issue resolution and root cause analysis of issues reported in 

the environment. He was a Service Desk lead with leadership skills and talent in 

motivating and helping teams achieve business goals and objectives in an ITIL 

environment. He is someone who values perseverance and hard work over talent. 

He is actively involved in clubs like eCell, TEDx, SNU cycling club and MOQSH’s 

(B-fest of SNU) core team and the class representative. A perfect example of 

leading from the front and up for any challenge/task. He has a never-ending love 

and passion for cycling and trekking. He also loves writing and reading. He has 

been maintaining his travel blog for over five years, where he writes all about his 

travel stories and adventures. This love for writing has earned him spots in the 

content and writing teams of many clubs.

Dilip Dwivedi  
OPERATIONS | CGPA: 8.9

EXPERIENCED, 
ANALYTICAL MIND 
WITH A TOUCH OF 

CREATIVITY IN A 
PROBLEM-SOLVING 

APPROACH 
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Graduation: BBA (Banking and Finance) from Guru Gobind Singh Indraprastha 

University (7.85 CGPA)

Internships:

1.Marketing Intern at Stallion Capital Management- June 2018 to July 2018

2. Marketing and Sales Intern at Jmarathon Advisory Pvt. Ltd- May 2020 to July 

2020 

Skills: Microsoft excel, Microsoft PowerPoint, social media marketing, market 

research, Brand management, Excellent interpersonal skills

Hardeep is an observant and empathetic person who patiently manages situations 

and likes to learn new things because of his life ambitions. He believes in self-

growth and keeps setting goals for himself that challenge him daily and allow 

him to push his boundaries and become more aware. Hardeep is determined to 

learn new concepts and is also a modest person who enjoys applying his creative 

energies while conceptualising marketing campaigns and ideas. He is a fast 

learner and wants to keep experimenting with areas that he has not explored 

before. He hopes to build his career in marketing and be a part of exciting and 

challenging organisations at the same time.

Hardeep Singh 
OPERATIONS | CGPA: 7.4

ADAPTABLE, 
DILIGENT AND A 

TEAM PLAYER 

Ishan is a curious and self-driven individual who has always been keen to build his 

career in finance. During his graduation, he explored various facets of finance as a 

Research Analyst.  His experience helped him realize his keen interest in Mergers 

& Acquisitions. Ishan has experience in Financial Analysis, Financial Research, 

along with tools like Advanced Excel and Tableau. Besides finance, Ishan has a 

keen eye for detail and is also the Associate Secretary of the Finance Club of SNU, 

where he juggles different tasks and makes sure he gets a hands-on experience 

of all the fields to have an all-round development.

MBA Finance (7.9 SGPA)

Graduation: BBA (General) from Guru Gobind Singh Indraprastha University (68%)

Work Experience: Dinan & Company, LLC, Research Analyst (2 years)

Internships:

1. Financial Strategy and Planning Intern at Vendorskart Online Services (Autofy)- 

April 2020 to June 2020 

 2. Insurance Agent Intern at IDBI Federal Life Insurance- June 2016 to August 

2016

Skills: Finance: Financial Analysis, Financial Research, Secondary Research, 

Qualitative and Quantitative Analysis, Company Profiling Technical: Advanced 

Excel, Tableau, Powerpoint Database: Salesforce, D&B Hoovers, SourceScrub, 

ThomasNet, BusinessWeek

Ishan Bahri 
FINANCE | CGPA: 7.9

CRITICAL THINKER 
AND PROBLEM 

SOLVER WITH HIGH 
ATTENTION TO 

DETAIL
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Graduation: B.E. in Electrical & Electronics Engineering from BITS Pilani (5.34 

CGPA)

Internships: 

1. IT Intern at UST Global- January 2018 to June 2018 

2. Operations Intern at White Wizard Technologies – June 2020 to August 2020 

Skills: Excel, R, Python

Khanoj has a sharp and curious mind, with his pre-existing knowledge base has 

always helped him understand things in detail. His fascination with numbers has 

been since childhood, and that interest still exists, which makes him good with 

numbers. This fascination and various finance courses led him to explore this field 

in detail to find his calling. He is an engineer who is willing to learn and deep dive 

into new concepts that allow him to know more about the world’s happenings. He 

believes change is the only constant and is adaptable in nature and self-driven. 

Khanoj wishes to do well in the Finance field and wants to get a chance to apply 

all the theoretical concepts he has learnt to build a promising career for himself.

Khanoj Varma 
FINANCE | CGPA: 8.85

ANALYTICAL AND 
RATIONAL THINKER 

WITH AN ADAPTABLE 
NATURE 

Kriti is a creatively driven individual and believes in making the best out of 

every situation. She is cheerful and has a warm personality that makes her an 

approachable individual. Her keen interest in marketing helped her align her 

creative and design skills and be a part of the Marketing & Design Team for the 

MBA Annual Fest, Moqsh. She is always open to suggestions and enjoys being a 

part of teams that allow her to grow and learn. Her outlook towards life is to take 

on any task and make sure she does her best. Kriti wishes to get a chance to work 

in an organization that helps her achieve self-growth and allows her to add value 

in every way.

MBA Marketing (6.88 SGPA) 

Graduation: Bcom from Ranchi University (61.50%)

Internships: Management Trainee Operations in Unipro Multi Associates Pvt. Ltd. 

– May 2020 to August 2020

Skills: MS Excel, Creativity, Presentations, Teamwork, Decision Making, Speaking 

Kriti Kumari 
MARKETING| CGPA: 6.88

CREATIVELY DRIVEN 
TEAM PLAYER 
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MBA Marketing (8.39 SGPA) 

Graduation: Bcom (Honours) from Dayalbagh Educational Institute (8.17 CGPA)

Internships: 

1. Sales and Marketing Intern at Union Bank of India- May 2017 to July 2017

2. Marketing Intern at Tata Steel- April 2020 to June 2020 

Courses: 

1. Design Thinking and Innovation 

2. Foundation of business strategy 

3. Marketing in a Digital World 

4. Industry 4.0

5. Brand Management

Skills: Technical- MS Excel, Power Point. Marketing: Digital Marketing, New 

product development and innovation. 

Being a go-getter since school days, Malvika’s values, commitment, focus and 

leadership have moulded her foundation. Contributing to positive change, she 

has worked as a volunteer in children education, hygiene and animal rescue. 

Pursuing her MBA in Marketing, she has certifications in Excel, Digital Marketing, 

Innovation and Brand Management. Being a part of multiple projects added to 

her realizations of how everyone looks for similar things, yet each of us is different. 

Her internship at Tata Steel allowed her to contribute to Innovent’s first step into 

making a digital presence, which gave her immense learning and made her 

capable enough to help her father start and promote his own YouTube Channel. 

Being a Secretary of SME E-CELL, she has experience in Event Management, 

Content Creation and Social Media Marketing. Some of the events she organized 

were Ideonator, Eureka Eureka and Unlock the Big Pitch. Malvika looks forward to 

leveraging her skillset and also achieve organizational and personal goals.

Malvika Chandel 
 MARKETING | 8.39

ADAPTABLE, 
UNDERSTANDING, 

READY TO ACHIEVE 
HEIGHTS AND GAIN 

ACKNOWLEDGEMENT.

Mayank is a confident, dedicated and open-minded individual pursuing his MBA 

in Marketing, focusing on Sales and Digital Marketing. He is a socially amiable 

person who loves to interact with new people and make new friends. He likes to 

stay in touch with people and maintain good relations with everyone. Mayank has 

developed a positive attitude over the years and has good communication and 

presentation skills to communicate his views. His attitude helps him focus, and 

he enjoys being a part of different teams that allow him to contribute towards the 

end goal.

MBA Marketing (6.89 SGPA)

Graduation: B. Com from CCS University

Internships: 

1. Business Development Intern at Elevate Info System- June 2020 to July 2020

2. Marketing and sales Intern at Elevate Info System- May 2019 to July 2019

3. Audit Intern at V.S Gupta & Co. – May 2018 to July 2018

Skills: Marketing, Sales, Leadership, Inter-personal Skills, Presentation skills, 

Market Research

Mayank Sharma
MARKETING | CGPA 6.89

TEAM PLAYER WITH 
A KNACK FOR 
LEADERSHIP 
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MBA Marketing (7.19 SGPA)

Graduation: B. Com from HNB Garhwal University (7.19 CGPA)

Internships: 

1. Marketing Intern at GTPN- May 2020 to July 2020

2. Sales and Marketing Intern at Network Bulls- May 2020 to July 2020

3. Bal Kunj NGO

Skills: Marketing, Leadership Skills, Microsoft Office, Web Designing, Design 

Thinking, Interpersonal Skills

Morvi is an independent, hardworking and driven individual who can adapt to 

any situation and give her best in adverse conditions. She thrives under pressure 

and loves challenges as she sees them as an opportunity to learn and grow. 

Morvi is a team player and has a keen interest in sports which help her polish 

her team-building skills.  She has excellent interpersonal skills and is very good 

at communicating with people personally and professionally. She is passionate 

about marketing and would love to get a chance to be a part of organizations that 

can help her grow better in this diverse field.

Morvi Dhawan 
MARKETING | CGPA: 7.19

EFFICACIOUS LEADER 
AND AN ADAPTIVE 

TEAM-PLAYER 

MBA, Marketing (8.15 SGPA)

Graduation: BSc. in Hospitality and Hotel Administration from Institute of Hotel 

Management, Bangalore (75.04%)

Internships: 

1. The Ritz Carlton, Bangalore- November 2017 to March 2018

2. Marketing Intern at Unschool- May 2020 to July 2020

Skills: MS Office, Excel, PowerPoint, Market Research

Neya is an efficient and creative individual who believes in adding value to 

everything she does. She seeks new challenges and tries to think outside the box 

while looking for innovative solutions to a problem which led her to be a part of 

the Consulting Club of Shiv Nadar University, where she got hands-on experience 

of different cases and ideas. She is a quick learner and has exciting perspectives 

to look at things. Neya exhibits complete dedication towards her duties and 

is energetic, productive and curious. She is enthusiastic about learning and 

experiencing new things and wishes to get exciting and challenging marketing 

opportunities to build a promising career for herself.

Neya Kumaresan 
MARKETING | CGPA: 8.15

AUTHENTIC, DILIGENT 
AND A CONSISTENT 

GO-GETTER 
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MBA Marketing (7.87 SGPA)

Graduation: B.Tech CSE from Amity University (7.95 CGPA)

Internships: 

1. Cityfurnish: Digital Media Intern- May 2020 to July 2020

2. Tech Mahindra, Noida- May 2017 to June 2017 

Skills: MS Office, Excel, PowerPoint, Social Media Marketing

Nikita is a self-driven, hardworking girl who believes the sky’s the limit and aims 

to achieve many things in her life. She is willing to learn more and be a part of the 

worthwhile goals that make a mark. Her belief in keeping her goal crystal clear 

has helped her work hard and maintain focus to achieve life goals. She considers 

herself to be a Techie girl with a knack for management that pushed her into the 

vast field of management and connected herself with marketing as a domain. 

Nikita wants to build her career in Digital Marketing to understand the offerings 

that digital media has and be a part of a team that leverages and connects to the 

consumers in the best way possible.

Nikita Nirula 
MARKETING | CGPA: 7.87

ADAPTABLE, 
DILIGENT AND A 

TEAM PLAYER 

Rijul is an enthusiastic person with a curious mind, eager to learn and understand 

the world better. He keeps connecting the dots of different stories he comes 

across and has a keen interest in the diverse field of finance. Rijul believes in 

the existential realities of life, which draws him to watching documentaries and 

shows based on historical and famous people, and kept updated with the past 

that influences our present. His interest in Financial Markets and Data Science led 

him to explore his options and learn more about this in an independent project 

where he formed a Quantitative Strategy based on Options in Python. He feels 

proud to be a part of the Top 30 to be selected amongst India to participate in 

IIM Indore’s Annual Fest. His passion keeps to excel, keeps him grounded to the 

foundation of knowledge.

Graduation: BBA(Finance) Narsee Monji Institiute of Management Studies, 

Mumbai (2.44/4 CGPA)

Internships: 

1.Bhagowati Enterprises, vendor Development (Finance) Intern- June 2020 to 

August 2020  

2. High Rise Investments & Enclaves Pvt Ltd, Research Analyst Intern- May 2018 

to June 2018 

3. Center for Career Development, Digital Marketing Intern

Skills: Python, Candlestick Pattern Analysis, MS Excel, Tableau Stata, Research

Rijul Agarwal 
FINANCE | CGPA: 7.9

CRITICAL THINKER 
AND PROBLEM 

SOLVER WITH HIGH 
ATTENTION TO 

DETAIL
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Graduation: BBA from Galgotias University (9.23 CGPA)

Work Experience: 

1. S.R Group (12 months) 

2. IndiaBulls Housing Finance Limited (12 months)

Internships: 

1. Finance Intern at Indian Oil corporation Limited. – May 2020 to July 2020

2. Finance Intern at S.N Milk Products Pvt. Ltd – June 2016 to July 2016

3. Marketing Intern at Azuno Consultancy Pvt. Ltd. – February 2016 to April   

    2016

Skills: M.S Office, Stata, SPSS, Tableau, R language, Financial Documentation

Sanchit is a determined person with a keen inclination towards the world of 

finance. With work experience with companies like Indiabulls Housing Finance 

Ltd, he got a chance to apply his knowledge and learn more about the variations 

he can bring about in his skillset. He is ambitious, and his attitude to keep learning 

drives him to connect with like-minded people, which has helped him be a part 

of the events. He is someone whom others can always rely upon. He has this 

positive attitude that helps him connects with people. Sanchit believes in adding 

value to the organizations with his skill set and build a promising future for himself.

Sanchit Agarwal
FINANCE | CGPA: 8.12

CONSISTENT, 
PROBLEM SOLVING 

AND ANALYTICAL 
MIND WITH A 

COLLABORATIVE 
APPROACH.

Graduation: BA(HONS) Hotel Management, IHM-Aurangabad (61%)

Work Experience: Marriott International, 2 Years

Internship: Marketing Internship at TATA Steel- April 2020 to June 2020

Skills: MS Office, Advance Excel, Revenue management, Sales forecasting, 

Qualitative Market Research, Digital Marketing, Strategic Planning, CRM, Product 

launch and management

The human brain is complex, and one thing that always fascinates Sauhard is 

how human beings make rational yet irrational decisions. Working with Marriott 

International, he answered his intriguing question with a deeper understanding of 

how human behaviours help businesses earn the profit. His two years at Marriott 

developed his analytical & critical thinking skills and professional skills like 

revenue forecasting, Online Channel Management, understanding competitive 

market trends, and developing appropriate strategies to achieve revenue targets. 

Sauhard was motivated to join the MBA program to understand how companies 

develop products and services that meet consumer needs. He has been a part of 

many projects that have ranged from focusing on new product development to 

making plans for successful market launches. He used his learnings well as a TATA 

Steel Intern, which led him to launch AAC Blocks in the Noida Market. He firmly 

believes that innovation is the fuel for any organization. That urge to innovate led 

him to join E-Cell, where he worked tirelessly to get innovative ideas funded. The 

MBA experience has enabled him to be more creative, future-oriented, insightful, 

situationally aware, flexible, and a team player while being passionate and driven 

for everything he does.

Sauhard Singh 
MARKETING | CGPA: 7.6

DATA DRIVEN 
INNOVATIVE 

PROBLEM SOLVER.
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Graduation: BA Economics (Honours) from University of Delhi (6 CGPA)

Internships: 

1) Equity Research Intern at Phillip Capital- May 2020 to June 2020

2) Assistant International Business Manager at Acorn solution

3) International Marketing Intern at Acorn Solution- May 2018 to September 2018

Skills: Main Languages: Basics of Python, R studio ; Finance: Risk Management, 

Financial Markets, Financial ratios, Fundamental analysis, Ratio analysis ; Strategy: 

Value Creation, Financial statement analysis, Presentation skills, MS Word, MS 

Excel, Advance Excel and Google tools

Sejal is the kind of person who can’t leave any job undone. Her enthusiasm and 

hardworking nature make her a team-player always ready to explore new horizons 

in work and life. With her certification in CFA Investment Foundation, she aspires 

to co-create a strong background in financial expertise to be part of organizations 

that allow her to mould and learn as per the industry changes every day. Sejal 

had interned as an International Marketing Intern with a UK based pharmaceutical 

firm. Because of her consistent performance, she converted it into a full-time 

job as an International Business Assistant Manager, which she explored for six 

months before enrolling for Masters in Finance. Sejal has also interned with Phillip 

Capital as an Equity Research Intern and worked under a Portfolio Manager. She 

also heads the Finalytix Club with her passion for finance and her eagerness to 

learn and grow.

Sejal Gupta 
FINANCE | CGPA: 7.9

DECISIVE AND 
DRIVEN BY RESULTS.

Graduation: BSc. in Hospitality and Hotel Administration from Institute of Hotel 

Management, Mumbai (68.47%)

Internships:

1. Marketing Intern at GTPN- May 2020 to July 2020 

2. Sales and Marketing Intern at Network Bulls- May 2020 to July 2020 

3. Business Development intern at International MUN- May 2020 to June   

    2020 

Skills: 

MS Office, Excel, PowerPoint, Market Research, SPSS

Shubham is a driven and ambitious person with a mindset to learn more about 

everything happening around him. He likes to put himself in challenging situations 

that test his pre-existing knowledge and skills simultaneously. Shubham believes 

that to succeed, it is essential to love what you do because that turns out to be a 

constant motivation to do his best at everything he attempts to do. Being a part 

of the Consulting Club, he believes that finding the right balance between the 

problem at hand and a skilful solution that serves the greater good keeps the 

business running in a responsible and socially driven manner.

Shubham Khanduja 
MARKETING | CGPA: 7.52

ADAPTABLE, 
DILIGENT AND A 

TEAM PLAYER 
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MBA, Finance (8.53 SGPA)

Graduation: BBA from Symbiosis International University (8.22 CGPA)

Internships: 

1. Accounting Intern at SMIIEL (U Unit of Motherson Sumi Systems Ltd.)-   

   April 2018 to May 2018

2. Research-Data Collection internship from L&T Infra Engineering- Jan 2018 

3. Content Writing intern in Online SEO Blog- June 2019

4. Marketing and growth initiatives intern at BeatdApp(remote-Canada) –   

     May 2020 to July 2020

5.  Financial and Business Development Analyst in Magofarm, South Africa-   

     May 2020 to July 2020 

6. Social Media Engagement Intern at FoodViraam- July 2020 to October   

     2020 

Skills: MS-Office, Advanced Excel, Tableau, R, Stata, SPSS Leadership skills, 

Deadline Oriented, Listener, Analytical Skills, trained (in Kathak, Hip Hop, Jazz), 

can play guitar

Shubhi has challenged herself to push her limits to overcome her shyness to stand 

in front of the crowd. Eventually, she became a foundation pillar in every event 

and performance right from her school days. She also learned the balance of life, 

managed her academics and hobbies, learned and managed to lead a team, and 

groomed herself to handle different situations. She has her interests aligned with 

dance as well as finance, consultancy and Business analytics. She considers her 

forte to explore other realms of life because of being an avid learner who does 

not restrict herself to any field. She believes in having roots that spread and grow 

through all the nurturance of knowledge that she receives, and this pushes her 

to take new challenges and take up initiatives and make the best out of them. 

Shubhi has done internships in various domains to acquaint and adapt herself to 

the variety and has also worked in international firms to understand the cultural 

diversification with people from different geographies. She believes that she is 

sincere in her responsibilities and deadlines and stays dedicated to putting forth 

her best effort.

Shubhi Mangal 
FINANCE | CGPA: 8.53

DATA DRIVEN 
INNOVATIVE 

PROBLEM SOLVER.
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MBA Marketing (6.97 SGPA)

Graduation: BBA from IMS Ghaziabad

Internships: 

1. Digital Marketing Intern at City Furnish- May 2020 to July 2020 

2. Marketing Intern at Nike- July 2016 to August 2016 

Skills: MS Office, Excel, SPSS, Social Media Marketing

Shubh is the kind of person who has tons of ideas hidden in every corner of his 

mind, and he waits for the right time to reveal them. He is quiet and calm and 

believes in making the most out of all the opportunities in life. 

He has a positive outlook and believes in the greater good. Being a part of the 

Marketing Club of SNU, he helped set up engaging events that all appreciated. 

Like so many Indians, Shubh is also a keen follower of sports and plays cricket 

whenever he finds the time. His views on politics are exciting, and he wants to 

be a part of an organization where he gets the chance to push himself and learn 

beyond the boundaries.

Shubh Arya
MARKETING | CGPA: 6.97

CREDIBLE AND A 
FOCUSED INDIVIDUAL 
WHO UNDERSTANDS 
THE BIGGER PICTURE

MBA, Finance (7.48 SGPA)

Graduation: B Com from Chaudhary Charan Singh University (63%)

Internship: Finance Intern at IIFL Securities Ltd- June 2020 to August 2020 

Skills: MS Office, Excel, R, Python

Vasudha is a hardworking, self-motivated and detail-oriented person. She is also 

a dedicated team player and learner who keeps upskilling herself in Finance and 

Data Science fields. She believes that time management is an essential factor 

to deliver the best work with the right kind of effort. She stays committed to her 

tasks and always makes sure to put her best foot forward. Vasudha stands strong 

whenever some hustle is required to make things happen faster and better. Her 

interest has always been in the Finance and Data Science fields, from the time she 

got acquainted with management. Her internships with IIFL Securities as a Finance 

Intern gave her a chance to apply her skillset practically. Her specializations 

in Advanced Excel and Data Science using Python have widened her field of 

interest. Vasudha’s never giving up attitude has always led her to evolve and face 

challenging situations.

Vasudha Agarwal 
FINANCE | CGPA: 7.48

DEVOTED INDIVIDUAL 
WITH A DETAIL AND 

GOAL-ORIENTED 
MINDSET 
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MBA, Strategy (7.29 SGPA)

Graduation: Bcom Industry Integrated from St. Joseph’s College (Autonomous), 

Bangalore (68.3%)

Internship: SME (Business Management) at Innovalance Learning Systems Pvt. 

Ltd.- April 2020 to July 2020

Skills: Microsoft Office, Time Management, Leadership, Communication, 

Interpersonal, Sports, Photography

Vishal is honest, determined, passionate, a team player with a never say die 

attitude. His love for sports and photography is unparalleled, and from there 

on, he has developed a keen sense of detail, observation, and curiosity. He has 

always been fascinated to understand various businesses’ operational process 

before the product/service reaches the end-user. The strategic plans and 

policies are critical for any organization to achieve the competitive edge, and 

knowledge revolving around Strategic Management and Negotiations holds him 

in good stead. As the end-user of various products and services, he knows what 

it takes to meet the consumer’s expectations delivering an unmatched value and 

experience. The personal and professional growth has been immense for him, 

courtesy of his time in Bangalore and Noida away from home, where he observed, 

learned, and reflected.

Vishal Jain
STRATEGY | CGPA 7.29

WINNERS IN LIFE 
DON’T ALWAYS WIN; 

THEY JUST DON’T 
GIVE UP.

MBA Marketing and Operations (7.74 SGPA)

Graduation: B. Tech in Industrial and Production from Manipal Institute of 

Technology (6.92 CGPA)

Work Experience: Zen Technologies Ltd., Mechanical Quality Control Engineer,  

 23 Months

Internships: 

1. Sports Marketing Intern with Red Card Global- July 2020 to September   

   2020 

2. Market Research Intern with TATA Steel- May 2020 to July 2020

Skills: Market Research, SPSS, Content Writing and MS Office

Vivek is honest, strong-willed, hardworking and believes in building a career that 

allows him to have no limit. His determination to be focused leapt when he started 

long-distance running that made him realise his true potential, to be better every 

day. He is a passionate person with a positive demeanour that makes him easily 

adaptable to new situations. With a mind that is curious to learn, Vivek entered 

the world of holistic learning with an MBA in Marketing & Operations.  Vivek has 

always been keen to understand the buying process and believes that market 

research can go a long way to help companies with consumer insights. He is 

eager to learn and wishes to work on projects that allow him to challenge his 

understanding of consumer behaviour and research to go the extra mile to build 

something significant.

Vivek Dixit
MARKETING & OPERATIONS | CGPA 7.74

DETERMINED, 
PASSIONATE AND 

DYNAMIC GOAL 
ACHIEVER READY 
TO TAKE UP NEW 

CHALLENGES.
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Graduation: BBA from Galgotias University (7.67 CGPA)

Internships: 

1. Digital Marketing Intern at Cityfurnish- May 2020 to June 2020 

2. Marketing Intern at Mahindra Rise- May 2018 to June 2018

3. Project Intern at Puneet Puri & Company

Skills: Microsoft Office, Web Design, Social Media Marketing, Power BI

Yashwardhan is a sincere & hardworking person who believes that hard work can 

help you achieve anything you desire in life. He believes in achieving everything 

that he has set his mind on. Communicating with others is one of his favourite 

things to do, which makes him great at marketing.  He joined MBA Marketing to 

hone his marketing skills, and he is always on the lookout for exciting business 

ideas that can allow him to learn and explore more. He loves the digital world and 

likes to stay up to date with anything related to technology. He is an avid reader 

and prefers non-fiction books. He believes in the here and now and wants to build 

a career that allows him to apply his skills and learn along the journey. 

Yashwardhan Tiwari 
MARKETING | CGPA: 7.41

DECISIVE AND 
GOAL-ORIENTED 

TEAM PLAYER WITH 
A RELATIONSHIP 

BUILDING ATTITUDE 
TO CREATE A VISION 

FOR THE FUTURE
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